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The “Accountability, Technology and Institutional Openness Network in South East Europe - ACTION SEE” project is implemented by Metamorphosis This project is funded by the
Foundation, Westminster Foundation for Democracy, CRTA — Center for Research, Transparency and Accountability, Citizens Association Why not?, European Union
Center for Democratic Transition, Open Data Kosovo (ODK) and Levizja Mjaft!.




LiTOo e aHaNMTHUKA?
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LllTo e aHannTHKa?

» [lpouecoT Ha UHTenpeTnpamwe Ha nogaToumTe KoM rm uMame

» MOXHOCT Aa caTMMe WTO 3HaYaT akUMUTE KOMLUTO Ce npeB3emaar Ha HallaTa
CTpaHuua/npodun

» HauymHOT Ha Koj MoXKemMe Ja npamme nNoao6bpu oA lyKM BO MAHMHA
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HajBaXKHM anaTku 3a aHa/IMTUKA Ha
JleHellHMuaTa

» FACEBOOK INSIGHTS - nogaTtoumTte CoO KoM pacnonara BawaTta FB ctpaHuua

» TWITTER ANALYTICS - nogatoumuTte oA BawmoT Twitter npodun

» INSTAGRAM INSIGHTS - nogatouuTte oA BawMoT Instagram npodun

» Google Analytics - nogatouuTte oj Bawarta Beb CTpaHMua
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30LUTO Ce OBME HajBaXKaHu?

» HajKopucTeHu coumjaiHn Meanymm

» /JlaBaaT HajpeneBaHTHM MNOAATOUM 3@ aKUMMTE Ha HalMTe CTpaHMuuM/ npoduam

» PepoBHO ce nogob6opyBaat nopaam MaKToT LWTO y4aT 0 HUBHMTE NoAaToLM
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FACEBOOK INSIGHTS
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Overview - HajBaXXHUTE METPUKM Ha

eZIHO MeCTO

D YouTube

« > C

Search

Page  Inbox g

| Overview
Ads
Followers
Likes

Reach

Fage views

Fage previews

Actions on Page

Posts
Events
Videos
Stories
Feople
Messages

API

Manage jobs

@ facebook.com/sdmmnajbolje/insights/?section=navOverview

Page summary Last7 days#

Results from 1 Oct 2019-7 Oct 2019

Mote: Does not include today's data. Insights activity is reported in the Pacific time zone. Ads activity is reported in the

time zone of your ad account.

Actions on Page
1 October - 7 October

We have insufficient data to show for the
selected time period.

Page Likes
1 October - 7 October

103

Page likes v 30%

Notifications Eis Insights

"_ Kanun

Publishing Tools More -

Page Views i

1 October - 7 October

1,057

Total Page views v 17%

\—\/

Post reach i

1 October - 7 October
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People reached a12%
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Page previews i
1 October - 7 October

119

Page previews & 2%
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Story reach i
1 October - 7 October

Get story insights

See stats on how your Page's story is
performing.
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Overview - WTO HU € HajBa*KHO!?

» Page Likes - HM 0BO3MOXKYBa /a ja BUAMME KaKO pacTe HalllaTa CTpaHMLa

» Post Reach - KOJIKy oncer MMaaT HallUTe COZPKUHMU

» Post Engagement - KOJIKY IyIre MMasie HEKAKOB TUM Ha akLMja co HalumTe
COAPKUHM

» Pages to watch - KOHKYPEHTCKM CTpPaHULU

» EXPORT DATA - 13BewTaj 3a HajpesieBaHTHUTE METPUKMU
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Z1ONONHUTE/THN BaXXHU METPUKMU

» Page Followers - METPMKM BpP3aHM 3a HaLIMTE Cliedaqum

» Reach - METPMKM 3a ONCEroT Ha HalMTe 06jaBu

» Likes - METPUKM Bp3aHM 3a JlajJKOBMTE HaA HallaTa CTpaHMLUA

» Pages views

» Actions on Page - akuum Ha CTpaHuLaTa KoM AUPEKTHO Ce NpeB3eMEHM BO BPCKa CO
CTpaHMUaTa (JOKOIKY CE€ OBO3MOXKEHM)

‘s> ActionSEE



TWITTER ANALYTICS
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& twitter.com/GoceArsovski

Aexypen Mcuxonor

A

Home
Explore
Notifications

Messages

-

v . ! )
Bookmarks 1‘ “ ( Edit profile |

Lists Aemypen MNcuxonor

Profile Psychologist, data # > ; fact-based #policy. Co-founder tmk . Love RPG's
and Methodology!

€ Moseke oa NooBMHA semju-uneHku Ha NATO ro patudukysaa NpoTOKONOT 38

npuctanysatbe Ha MakejoHWja koH AnujaHcata




fdexypen MNcuxonor

Moments
Promote Mode
7| Twitter Ads

Analytics

“w “r

Aewypen Ncuxonor

Settings and privacy

2) Help Center
Psychologist, data #analyst; #

=) Display and Methodology!

Log out
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HajBaXXHU METPUKMU

@ analytics.twitter.com

9 Analytics Home [Tweets ]Audiences Events More v

Account home

| AexypeH MNMcunxonor @coceArsovski

28 day summary with change over previous period

Tweet impressions Followers

2206 1247.7% 99

Oct 2019 - 7 days so far...

TWEET HIGHLIGHTS
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HajBaXXHU METPUKMU

9 Analytics Home Tweets Audiences Events

Tweet activity

Your Tweets earned 226 impressions over this 28 day period

Sep 15 Sep 22

.383- ActionSEE

Top Tweets  Tweets and replies  Promoted

Engagements

Oexypet MNMerxonor s Q AVA Sign up for Twitter Ads

200

100

Oct s

Engagement rate

‘ E9 Last 28 Days v H &, Export data ‘

YOUR TWEETS

During this 28 day period, you eamed 8
impressions per day.

.Grow-youes

audience

Try Promote Mode

Engagements
Showing 28 days wath daily frequency



INSTAGRAM INSIGHTS
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HajBaXXHM MeTpUKM

oo Singtel + 27 PM L9 B0 . #8000 Singtal ¥ 297 PM L0 0% . ssoos Singtel ¥ 2:17 PM L9 B0 .
4 Followers 4 Followers < Followers
AGE RANGE All Man Wamen
21,727 followers Londan

+326 new this week 13-17
18-24 Mew York
25-34
e Los Angeles
35-44
B Toronto
GEMDER 45-54
55-64 ] San Francisco
G5+
FOLLOWERS Hairs Days
TOP LOCATIONS Cities Countries
<Mondays >
52% a48% Londan
Wen Women
Mew York
Los Angeles III I
AGE RAMGE Al blEn Women
Taranto 12a 3a 6Ga %Y9a 12p 3p 6p S9p
13-17 San Francisco What do these mean? »

18-74 NN
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HajBaXKHM METPUKU =

< Insights

oyl Mm Audience
Interactions

1,991

Actions taken on your account fram
Apr 17 - Apr 23

Wad Thiu Fri Sat Sun Mon Tus

Profile Visits 1563
+A82 v, Apr 10 - Apr 16

Website Clicks 22

8 wvs. Apr 10 - Apr 16

Get Directions 4

3 vs. Apr 10 - Apr 16

Calls 5
+1 w5 AW 10 - Apr 16

Discovery |
24,643

Accounts reachad from

Apr 17 - Apr 23
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CAEAEHE HA TPEH/I0BM
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Cneagewe Ha HOBM MOXKHOCTM Ha
MpeXunTe

» MpexunTte camm Be M3BECTyBaaT 3a HOBUTE MOXHOCTU KOU MM HyAAT MpEXUTE
(MakegoHHMja HajuyecTo ru gobmsa NOAOLHA OBUE MOXKHOCTU O NoroieMmTe
nasapu Kako CA/Z, Asctpanuja n AHramja)

» TecTupajTe Kora MMate MOXXHOCT - aKTUBUPAjTe MM NOCKOPO - buaeTe early
adopters

> EKCI'IepMMeHTMpajTe - HE Ce Jp*XeTe CaMO 0 TaKTUKHUTE KOU B HOCAT yCnex
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Cnegere Ha imaepuTte Bo MHAYCTpUjaTa

» OHMe Kou ce Hajronemu/HajnonynapHM/HajakTMBHU BO MHAYCTpMjaTa ceKorail
MMaaT MHOBATUBEH MpUCTan -BsevyeTe MHCnMpaumja of, HMB

» HeKkou cTaHAapaM ce NocTaBeHU - Hema noTpeba of, U3SMUCITyBabEe ,,ToMNJ1a Boga“,
cocemMa e BO pej Aa ce pYHKLOHMPA BO PAMKMUTE Ha UCTUTE

» He KonupajTe YecTo, 1 Kora MMa notpeba ocTaBeTe CBOj nevar

283 ActionSEE




OAPEAYBAHE HA TUINMNYEH
KOPUCHUK

165 ActionSEE



Buyer Persona

» Kpeupare Ha Nnpodma Ha YOBEK KOj ro 3aMmMC/lyBamMe Kako TUMMYEH KOPUCHUK Ha
HallaTa Beb6 cTpaHuua/ ctpaHmuya Ha Pb/ MHCTarpam U C/IMYHO

» Opeme BO JeTa/ M - MOTMBALMKU, CTPABOBM, BO3PACT, HAaBMKU, UTH

> nOTpe6HO € [a Ceé HalnpaBHU 3a Ja MMaMe€ Ha YM Ha KOIro Cakame Ja ce O6paTMMe Uu
KaKo Aa ro npueiaedyeme 0 HallaTa nopaka
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Buyer Persona

Clark Andrews

Motivations Personality
Fear Introwvert Extrovert

— Analytical - Creative
Age: 32 Power u
Work: Software Developer N Loyal Fickle
Family: Single Social =
Location: San Jose, CA ] Passive Active
Character: The Computer Nerd |

Goals Preferred Channels

» To cut down on unhealthy eating and drinking habits

« To measure multiple aspects of life more scientifically Social Media

= To set goals and see and make positive impacts on his life [rr—
Mobile
, .
Frustrations f—
» Unfamiliar with wearable technology .

* Saturated tracking market Traditional Ads
« Manual tracking is too time consuming

Brands

&
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[logaTouM o4 caMmTe MpeXn/Meanymm
KOU T’ KOPUCTUME

» O6MYHO HaLIUTE COUMja/IHU MEIMYMM MMAAT M MOXKHOCT Ja HM AaJaT MHdopMaLum
3a Ny6/IMKaTa KojaliTo ja MMaMe Ha HawuTe

» Co KOPUCTEHE Ha OBUE MNMOJAaTOLUU NOCSIECHO MOXKE Ja T'M KpeENPaME HalunTe buyer
personas

» Mako 3a MHAYCTpUjaTa BO KojallTo paboTUME He € 33/10/IKUTEJIHO Aa ce JedurHupa
buyer persona, e o/IM4Ha Npakca

‘s> ActionSEE
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